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Raid Bleu Normandie : Around the course in 80 days

From 13" to 17" August, the second edition of the Raid Bleu Norman  die will be setting up camp
in Saint-Vaast-la-Hougue. With eighty days to go be  fore the start, the organisers are working
hard to continue with and indeed develop the arrang ements, which were so successful in the
2007 edition. Eighty days to bring together atop |  ine-up, to finalise the media partnerships, to
inform racers and the general public about sustaina ble development.

Let’s begin with the sporting aspect: when the racers in the Raid Bleu Normandie set sail on 13" August
from the beaches of Saint-Vaast-la-Hougue, they will certainly be thinking about their friends, who in
faraway China will be sailing their first races in Qingdao Bay. In spite of that, the line-up for this Raid
Bleu Normandie looks like being particularly attractive, if we consider the contacts established during the
raid’s promotional tour.

The racers, the best form of promotion

No one understands you better than people like you. To promote the Raid Bleu Normandie, Gurvan
Bontemps and Matthieu Marfaing are wearing the event'’s colours in pre-season races: winners of the
“Eurocoupe Dunes de Flandre”, third in the “Cataglenn”, then second in the “Raid des 3 Phares” last
weekend, where the Raid Bleu Normandie crew provoked a lot of interest and attracted people. Already,
several crews have confirmed their participation in the 2008 edition. To allow new entrants the time to
register, the race directors have pushed pack the date limit for registrations to 20" June 2008.

Sustainable development still in the news

The Sustainable Development Village will be one of the cornerstones of the 2008 Raid Bleu Normandie.
Set up in Saint-Vaast-la-Hougue harbour, it will aim to inform visitors about the measures we can take to
protect our planet in the coming years. Today, the main associations involved in environmental
protection (Surfrider Foundation Europe, ....) as well as ten companies concerned by sustainable
development will be presenting their action plans in the Village.

The media alongside the Raid Bleu Normandie

By positioning itself as a top level European sporting event and an event committed to the defence of the
planet, the Raid Bleu Normandie is very attractive. If you needed more proof, you only have to look at
the coverage given to the event by its media partners: a special supplement in Voiles & Voiliers (100,000
copies), a lot of coverage on France Inter and France Info (1.7 million listeners), news coverage in
Ouest-France (80,000 copies of the summer guide), there are today more than 5.5 million people, who
have heard about the Raid Bleu Normandie through the various articles and reports already published
with 80 days to go to the event. A way to ensure that the Raid Bleu Normandie will be a popular event
and will be attracting a very large cross-section of the public...

AMBROSE Organisation contacts : Press contact :
fD/ Tél:+338 7177 00 45 Isabelle Delaune
/L.GHT contact@raidbleu.com Tél:+336 20539014
EVENEMENTS isabelle.delaune @wanadoo.fr

www.raidbleu.com

@ (Wi ""575 =

i gep o
E bleu oue5t ‘ - 4 s P o T % ‘S‘od_/ REPRQ '?:_—"’—;‘D(?

ICOM dﬂ ............ IMAGE =" |MPRIMEREE [® ' METEQ FRANCE




